REVIEW CRITERIA CHECKLIST
SHIFT Independent Review Panel (mental health materials for employers)

Materials should address one or more of the three levels of mental health promotion and prevention:

· Primary – focus on creating a mentally healthy workplace 

· Secondary – focus on early identification, prompt action and job retention.

· Tertiary – managing those employees who have become ill and their return to work.


Title of Product: 

Originator:
Type of product (eg. mental health promotion in the work place)

Target  audience:
Publication status (ie. In development, already published)

Format (eg. booklet, DVD)

Purpose (aims):
Overall assessment:
Summary of feedback from the expert review panel

1. Clarity of Purpose

Is the purpose clear?

Is the target audience clear?

Is the need for the product clearly justified?

Is the expertise of the producer clear?

2. Content

Is the content factually correct and evidence based?

Is it targeted at a particular audience or relevant to a wide range of workplaces?

Does it take account of relevant legislation and guidance e.g. the DDA, HSE Management Standards?

3. Format/Style 

Is the information presented in an easy to understand way?

Is the style engaging and dynamic?

Would it be credible to people with experience of mental ill health?

Would its style and language be credible to sceptical employers?

Is the resource easily accessible to the target audience?

4. Validity / Effectiveness

Has the material already been piloted and/or evaluated? 

If so - is it clear by whom, and what the results were?

Are there plans for (further) piloting/evaluation?

Can employers easily feed back comments to the authors?

5. Relevance to intended audience

Does the material try to meet a specific, identified need?

Does it address all the questions employers need answered on the topic?

6. Usefulness

Will employers take the time to look at it?

Will employers find it useful?

Are the suggested actions practical and affordable for the target audience?

7.Originality or added value to similar materials

Does the product meet a gap in the market?

Does it add value or currency to similar materials that have already been published?

8. Value for money

Is the product free or is there a cost to the employer?

If there is a cost is it justified by the usefulness and quality of the product?










